CASE STUDY:
STEEL & PIPE SUPPLY
B2B firm launches new SAP Hybris eCommerce website and goes from 0%
of revenue generated online to more than 13%...in only a few months.
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LYONSCG is the premier eCommerce Digital Agency dedicated to helping businesses maximize their online
potential. We are proud to have served hundreds of brand, retail and B2B customers with solutions that provide
creative, robust and profitable eCommerce websites. LYONSCG offers a complete suite of eCommerce services
including digital strategy, digital marketing, experience design, platform implementation, application development,
application hosting and support. LYONSCG is eCommerce Realized!
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